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Wine Class
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ENJOYING

WINE CLASS

EASY DELICIOUS JOYFUL EXPERIENCE
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Bati Hora

ARK iz on innovative Beer & Lifestyle brond introducing the original croftsmanship
We stond for a subculture beer brand with full of ortistic sense ond unconstrained ideq.
A5 O pionaer in the craft beer industry in Koraga
ARK continues to pursua its adventure that will "Blow Your Mind”
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Graphic Design
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Sounds Like ARK
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Beer & Lifestyle brand
introducing the original craftmanship
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